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IN TRANSLATIONAL ASPECT

The article is dedicated to the problem of the interdisciplinary character which is urgent for
both ethno- and socio-psycholinguistics. In the focus of the research there are the peculiarities
of the language stereotypes in the representatives of different nations and cultures, the specificity
of the communicative conflict is described. On the basis of the language behavior peculiarities
analysis there has been elaborated the typology of ethno-psycholinguistic stereotypes. It has been
concluded that the problem of the manifestation of ethno-psychological stereotypes in the speech
of Englishmen is inseparable from the issue of their adequate rendering by means of typologically
distant languages on different linguistic levels and via various language devices.

There have been outlined distinguished features of English ethno-psycholinguistic stereotypes
and possible challenges of their rendering in translation. The classification of the communicative
competence levels, based upon the language personality’s ability to cooperate in interpersonal
communication is also adduced in the article. Different communicative situations have been analyzed
and the common conclusions have been drawn. All the results have been statistically proved. The
translation strategies, tactics and operations at work have been thoroughly studied. The findings
of the research may be useful for the solutions of the urgent problems of intercultural communication
and may also be employed as a powerful means of translation optimization with regards to the cross-
cultural discrepancies. The topicality and novelty of the research make it up-to-date and promising
both in translation studies and linguistics. The perspective is seen in investigating ethno-psychological
stereotypes revealed in American English.
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Problem statement. The issue of ethno-psycholin-
guistic stereotypes research is interdisciplinary due to its
origin on the basis of psycholinguistics, sociolinguistics
and ethnolinguistics. The close interaction of psycho-
linguistics with sociolinguistics and ethnolinguistics
has preconditioned the discursive breakthrough in Arts
and Humanities resulting in the shift from the text-cen-
tered to the person-centered paradigm.

Analysis of recent research and publications. Such
notions as “linguistic personality”, “speech portrait”,
“social  stereotype” and = “‘ethno-psycholinguistic
stereotype” have become key concepts in Philology.
While socio-psycholinguistics is focused mainly
on the reflection of socially relevant processes
and phenomena in the linguistic personality [3],
ethnolinguistics ~ investigates  chiefly  stereotypes
of the linguistic behavior of different nations.

The foundation of this approach was laid by
M. M. Bakhtin, who first introduced the term “the
speaking personality” in 1920s [2]. Such primary
understanding of the linguistic personality was grounded
by the socially determined origin of the personality
itself. The actualization of the inner sensations
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and emotions was seen in the socially conditioned nature
of the communicative situation with all its constituents
and the circumstances.

The domain of the everyday interpersonal
communication of the liguistic personalities was
further investigated by Yu. M. Karaulov, who could
distinguish a linguistic personality hidden behind any
text product [7]. In spite of the great number of studies in
the field of social and ethno-psycholinguistics the issue
of formulating the linguistic personality’s typology has
not been fully elaborated yet.

The object of the research is ethno-psycholinguistic
stereotypes, the subject — language means of realizing
peculiarities of ethno-psycholinguistic stereotypes in
Englishandthedominantstrategies, tactics and operations
of their rendering in Ukrainian translation.

The urgency of the research is predetermined by
the insufficient investigation of the issue of linguistic
personalities typology on the whole and the ethno-
psycholinguisticstereotypesclassificationinparticular,
the necessity of the complex analysis of the ethno-
psycholinguistic stereotypes both on the language
and speech levels and the peculiarities of rendering
in translation.
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Setting a task. The objective of the research
lies in determining the peculiarities of the ethno-
psycholinguistic stereotypes of Englishmen’s behavior
in the aspect of their rendering in Ukrainian translation
and selection of the proper strategies, tactics
and operations.

To achieve the objective the following steps
should be taken: to study the theoretical resources on
the chosen topicality; to define the following concepts as
“social stereotype”, “linguistic personality”, “language
portrait”™», “ethno-psycholinguistic stereotypes™; to
analyze linguistic means of realizing the peculiarities
of ethno-psycholinguistic stereotypes in English; to
study strategies, tactics and operations of rendering
phenomena under research in Ukrainian.

In accordance with the object, subject, objective
and tasks the following research methods have been
employed: the method of theoretical generalization
to describe the theoretical resources; the comparative
method to contrast source texts in English and translation
texts in Ukrainian, the analytical method to characterize
the material of investigation. The investigation was
carried out on the basis of the book by Kate Fox
“Watching the English. The Hidden Rules of English
Behavior” and its authorized translation into Ukrainian
«Crnocrepiraroun 3a aHmidsiMay [10; 11].

Presentation of the main material. The whole
scope of the material under investigation was selected
to illustrate the peculiarities of the behavior of different
ethno-psycholinguistic ~ stereotypes of  linguistic
personalities in the communicative situation. The
distinctive features were revealed through both personal
individual peculiarities and typologically common
ethnic and psycholinguistic stereotypes. Thus there were
outlined three types of linguistic behavior: invective
linguistic behavior, polite and rationally heuristic
linguistic behavior.

Invective linguistic behavior is distinguished by
the communicative manifestations of the individual’s
emotional and biological responses. Polite linguistic
behavior is revealed by the communicant’s inclination to
the etiquette of the forms of social interaction. Rationally
heuristic linguistic behavior is based upon the reserved
manner, prevalence of sense over sensations [4; 5].

The communicative conflict is a powerful vehicle
of emotional release; stress relief'is a key factor resulting
in manifestation of the speaker’s linguistic behavior
type and ethnic psychological stereotypes illustration.
Psychological purification by language means is often
referred to as verbal catharsis [5; 7; 8].

Various personalities differ in manifesting their
verbal catharsis [3]. For the Russian native speakers
the main means is employment of obscenities; for

Ukrainians — paremias, folk songs, ritual songs, ditties;
for Englishmen — sarcastic utterances, funny stories,
jokes and puns, limericks.

According to K. Fox’s observation, “the nucleus”
of “Englishness” is inclination to underestimate
everything, wide distribution of litotes and meiosis,
distinctive «upper lip smile», tendency to irony. Still
another distinctive trait is speech euphemization, willing
to disguise negative emotions [11].

According to K. Fox’s classification there are
distinguished communicatively distinctive codes
of speech and socially or communally differentiated or
identified class linguistic codes [11].

No less than linguistic codes speech behavior
rules in certain communicative situations serve as
indicators of English linguistic personality (casual
conversation at home, conversation in public transport,
in a pub, in a car, in the line. Moreover, there may be also
distinguished rules of humor, rules of confusion, rules
of modesty, rules of complaint, rules of ambivalence
and class behavior.

Ethnic-psycholinguistic stereotypes of linguistic
behavior may be analyzed only for the nations with
distinct and peculiar national temperament and cultural
individuality [11, p. 49]. That’s why K. Fox’s book was
dedicated to the English and not to the British. The
British nation is rather a complex conglomerate than
a nation in its traditional understanding. Nevertheless,
the stereotypes of the behavior of the English are also
true for the Welsh, the Irish and the Scottish.

Among the most widespread English ethnic-
psychological stereotypes there are such as “restraint”,

“politeness”, “talks about weather”, ‘“pretense”,
“privacy”,  “anti-intellectuality”, “queue  rules”,
“compromise”, “fair game”, ‘“humor”, “mannerism”,

“eccentricity”. This is a multi-layered pie, each stratum
of which should be researched in detail. The objective
of the research was not only to outline the basic means
of manifesting “Englishness”, but also to define
strategies, tactics and operations of their rendering in
Ukrainian translation [11, p. 80].

The analysis of the ways of ethnic-psychological
stereotypes realization has witnessed the complex
character of diverse multilevel language means
employment, in particular phonological, lexical,
morphological and syntactical.

The phonological features of English speech are
the most prominent, vivid and most easily distinguished
means of realizing ethnic-psychological stereotypes.
In particular, this is the employment of the High
Pre-Head in combination with the Scandent Head
and the nuclear Rising-Falling tone for rendering such
emotions as astonishment and sarcasm; the employment
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of the Falling Sliding Head in combination with the High
Falling nuclear tone to express aggression or antipathy.

The lexical means of realizing peculiarities
of ethnic-psychological stereotypes are a powerful
means of rendering the disguised sensations, overcoming
the tension, expressing irony etc. Alongside with
the wide distribution of evaluative lexis euphemisms
are relatively numerous (“go to the bathroom”, “go to
the wind”, “pass away”, “join the silent majority”, “go
tipsy”, “a bit under the weather” [11, p. 80]. Also typical
there is wide distribution of stylistic devices, based
upon the contrast or synergy of incompatible concepts,
in particular devices or antithesis, oxymoron, zeugma
and paradox.

It should be emphasized that communicative conflict
is associated with emotional release and stress relief.
This effect is similar to catharsis or psychological
purification. Different linguistic personalities tend
to various manifestations of verbal catharsis. Thus,
invective linguistic personalities explode with direct
verbal aggression, rational and heuristic personalities
are more inclined to irony.

Linguistic behavior of a personality in a conflict
situation reveals ethno-psychological stereotypes.
Everyday conflicts as a rule arise due to the dissatisfaction
of one of the communicants with the conduct of the other
or others. This dissatisfaction may sometimes result from
an implicit conflict, distinguished due to the diversity
of the communicants’ speech strategies. Irony is a very
powerful means of English criticism and pessimism. [rony
may be based both upon the contrast of the employed
lexical and phraseological means and on the contradiction
of the vocabulary and intonation patterns at work. To
illustrate this tendency the following examples may be
adduced.

Example 1.

A: Look! It’s raining!

B: Raining? It’s raining cats and dogs, actually! It’s
’pouring with rain, I must say!

Example II.

A: Hello, Tony. Did you go for your interview
yesterday?

B: Hi, Lisa. Yes. I did.

A: How did it go?

B: All right, I think.

A: All ’right? You don’t sound very ’sure [1, p. 22].

The problem of the manifestation of ethno-
psychological stereotypes in the speech of Englishmen
is inseparable from the issue of their adequate rendering
by means of typologically distant languages on different
linguistic levels and via various language devices.

The most relevant in representing ethno-psycholog-
ical stereotypes in the speech of Englishmen by means
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of the Ukrainian language while translating is given to
vocabulary. The linguistic representatives of English
litotes and sarcasm, key means of meiosis realization
aimed at deliberate understatement of importance, rel-
evance of certain features or qualities (“quite”, “rel-
atively”, “seemingly”’) precondition challenges in
English-Ukrainian translation due to the difficulty in
selecting an appropriate equivocabular equivalent or
analogue. Therefore, complex lexico-grammatical
transformations of antonymous translation or contex-
tual replacement are most widely employed in this case.
Such observation may be illustrated by the following
examples.

English: “As for me, this pudding seems quite
eatable”.

Ukrainian translation: «fIx Ha MeHe, i€ TICTEYKO
3A€THCS TAKUM cO01 ICTIBHUMY.

Asitmay be seen, in such case contextual replacement
was applied as a translation operation at work.

There is also possible another variant of translation,
by means of the transformation of semantic
development in which reason is replaced by effect in
the translated text.

English: “As for me, this pudding seems quite
eatable”.

Ukrainian translation: «fIk Ha MeHe, IIe TICTEYKO
MOJKHA ICTI».

On the basis of the findings of the analysis
of the ethno-psychological stereotypes representation
means distribution the table and diagram, illustrating
translation transformations employment frequency have
been completed. Contextual replacement has proved
to be most recurrent, with antonymous translation
and semantic development being a bit less frequent.

40%

35%

30%

@ contextual
replacement

25%

H antonymous
translation

20%

O semantic
development

15%

10%

5%

0%

Fig. 1. Translation transformations employment
frequency in rendering ethno-psychological
stereotypes representation means in translation
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Table 1
Translation transformations employment
frequency in rendering ethno-psychological
stereotypes representation means in translation

Translation Frequency,
. o Examples
transformation Y%
(13 .
upper-li
Contextual o PP P
45 smile” — «aHmiceKa
replacement ;
[TOCMIIIIKa
“You can’t be
Antonymous P
. 35 serious!” — «Bwu,
translation
HaTeBHO, IIYTKYy€ETE!»
. “Pardon!” —
Semantic
25 «lepemnpouyro. o
development
Bu ckazamu?»

The main translation tactics have proved to be
the tactic of national-cultural background preservation,
the tactic of linguistic-cultural adaptation and the tactic
of correct information presentation.

50%

45%

@ the tactic of
national-cultural
background
preservation

40% -

35% -

30% - M the tactic of

linguistic-cultural
adaptation
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Othe tactic of correct
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Fig. 2. Translation tactics employment frequency
in rendering ethno-psychological stereotypes
representation means in translation

It’s worth dwelling upon the distinctive features
of wvarious ethno-psychological personality types:
conflict type, centric type and cooperative type.

Conflict type is characterized by explicit
negative illocution addressed to co-communicants,
manifesting hostility. Centric type is distinguished
by the egocentricity and deliberate neglect to other
communicants. Active egocentrics do not need
recipients; they don’t give anyone any chance to
interrupt their discourse. Communicative acts of such
kind are bound to be a failure.

Cooperativetypeisdetermined by explicitaloofness
and expressed superiority in communication. For

the fear of arising conflict one of the communicants
chooses conformist behavior. He or she willingly
express their loyalty and full affirmation of the ideas
shared by means of echoing, appraisal phrases
and gestures. Sometimes this kind of communication
even resembles some imitation or copying.

Table 2
Translation tactics employment frequency
in rendering ethno-psychological stereotypes
representation means in translation

Translation Frequency,
tactic % Examples
“The proof
The tactic of the pudding is in
of national-cultural 50 the eating” — «He
background OLIIHION ITy/IHHT,
preservation JIOKH Horo He
CKYIITYEIID)
“He who laughs
at crooked
The tactic men should
Lo need walk very
of linguistic- 30 R .
. straight” — «Sxnit
cultural adaptation N
«100pHUil TEHBY,
Takui 1 «Oypb
370POB»»
The tactic of correct Thp A
. . thing as a free
information 20 i
. lunch™—«be3KoIToBHIX
presentation X .
CHIJJaHKIB He OyBae»
The highest level of language personality

self-realization in communication is cooperative-
actualized behavior type, corresponding to the highest
level of communicative competence. Linguistic
personality is known by self-respect and ability to
openly express ideas. One of the key communicative
parameters differentiating different types of linguistic
personalities is the so-called “idle talk”.

The social-psychological background contributes
to the associative behavior of the communicants. The
game rules are to idly discuss some matters of little
importance instead of being involved into a debate
or business conversation. This is connected with
the communicants’ global intentions and general
implicit modality. The objective of the conversation
is not to obtain some particular information but rather
to attain psychological comfort.

In such communicative situation different types
oflinguistic personalities behave differently. Conflictive
aggressor employs such tactics as invective tactics,
blaming and bullying tactics; conflictive manipulator
realizes communicative intentions in orders, requests,
commitments, instructions, recommendations; active
egocentric imposes communicative tactics, ignores
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communicants’ ideas, suggestions and expectations;
cooperative conformist agrees with everything,
expresses support and approval.

Conclusions and offers. According to the results
of strategies, tactics and operations of rendering in
Ukrainian translation linguistic means of manifesting
ethno-psychological stereotypes of the Englishmen,
the key strategy has proved to be the strategy of com-
municative and relevant translation. As for the tactics,
the most recurrent tactics are the tactic of national-cul-

tural background preservation, the tactic of linguis-
tic-cultural adaptation and the tactic of correct infor-
mation presentation. As far as translation operations are
concerned, the prevailing translation transformations
have proved to be contextual replacement, antonymous
translation and semantic development.

The perspective is seen in investigating ethno-
psychological stereotypes revealed in American
English and in distinguishing the most appropriate
techniques of their rendering in Ukrainian translation.

References:

1. Bradford B. Intonation in Context. Cambridge University Press, 1988. 52 p.

2. Baxtua M. M. @peiinuzm. @opManbHbId METO/ B TUTEpaTypoBeieHn. MapkcusMm 1 puiiocodust si3bIka.
Crarsu. Mocksa : Jlabupunr, 2000. 424 c.

3. bepn 3. Urpsl, B KoTOphie UrpatoT TroAu. [Icuxonorus yenoBeuecKkux B3auMooTHOIICHUN. JIFo/u, KOTophie
urpatot B urpbl. [lcuxonorus yenoBeueckoit cynbObl. Mocksa ; Cankt-IlerepOypr : YHUBEpCUTETCKasl KHHTa,
1997. 399 c.

4. Flick U. Social representations. Rethinking Psychology. London, 1995. P. 70-96.

5. Topenos U. M., Cenos K. ®. OcuoBsl ncuxonuureuctuku. Mocksa : Jlabupunrt, 2001. C. 161-176.

6. Harre R. Discursive psychology. Rethinking Psychology. London, 1995. P. 143-159.

7. Jementne B. B. Henpsmas komMmyHukanus u ee sxanpbl. CapatoB : u3/1-Bo CapaToBCKOTO YHUBEPCUTETA,
2000. 248 c.

8. JlementnheB B. B., Ceno K. ®@. Teopusi peyeBbIX jxaHPOB: COIMONpPArMaTHYeCKuil actiekt. Stylistyka §.
Opole. 1999. S. 53-87.

9. CenoB K. ®@. Tunbl sA3bIKOBBIX JIMYHOCTEH M CTPATETMH PEUEBOTO TOBEACHMS (O PUTOPHKE OBITOBOTO
koH(uukTa). Bonpocer cmunucmuxu. Azvik u uenogex. CaparoB : u3n-Bo CapaTOBCKOTO YHHMBEPCHTETA,
1996. Bpim. 26. C. 8—14.

10. ®okc K. Cnocrepiratoun 3a anriiiigmu / niep. 3 auri. M. Tocorcbkoi. JIbBiB : BunaBaunreo Craporo
Jlesa, 2018. 608 c.

11. Fox Kate Watching the English. The Hidden Rules of English Behavior. London : Hodder & Stoughton,
2014. 608 p.

Oxumens C. FO. ETHOIICUXOJIIHI'BICTUYHI CTEPEOTHUIIN B INTEPEKJIA I

Y cmammi eusnaueno 6iominni 0cobausocmi anenitiCoKux emHONCUXONIHeBICIMUYHUX CINEPeOmUNnie ma Modic-
Ju8i mpyonowi ix eionoenenns y nepexiadi. Hasedeno xnacugixayiio pisnie komynikamuenoi komnemenuyii, nio-
IPYHMSAM OJ1 AKOI cmana 30amHuicms MOGHOI 0coOUCmOocmi 00 Koonepayii y MisicoCOOUCMICHOMY CNIIKYBAHHI,
ONUCAHO U 00CTIONCeHO NPOGIOHI cmpameeii, makmuky U onepayii 8i0meopeHHs y nepexiadi YKpaiHcbKo
MOBOK eMHONCUXONIHSBICMUYHUX CIEPeomunie anniticbkoi mosu. Ilpoananizosano pisHi KOMYHIKAMUGHI CUMY-
ayii ma chopmynbo8ano 3azanvhi GUCHOBKU. YCi pe3yibmamu nid0aHo cmamucmudnili nepesipyi. /lemanbro
0ocniddicero 3a0isni cmpamezii, makmuku ma onepayii nepexiady. Pezyiomamu 00ciiodceHHs MOJiCYymb Cmamu
V HaeoOi nio Yac sUPiUer s HA2AIbHUX NPOOIeM MIJICKYIbMYPHOL KOMYHIKAYIL, meopii ma npakmuxu nepexiady
ma Cy2y8amuMyms HOMYHCHUM 3ac0O0M ONMUMI3AYIT AKOCMI nepeKkaady 3 ypaxy8aHHAM KpOC-KYIbNYPHUX 8i0-
minHocmetl. Temamuxa po36ioKu Mae nepcnekmugy nooaibuio2o pospooients i B00CKOHANIEHHA HA YacCi 3 HANps-
MOM CYHACHUX MOBO3HABYUX | NepeKIado3Hasuux cmyoii. Ilepcnexmuga 86auaemovcs y 00CHIOHNCEHHT emMHONCU-
XONIHEBICMUYHUX CMEPEOMUNI8 Y AMEPUKAHCHKOMY 8aPIaHmi AHeIUCbKOI MOBU.

Kniouogi cnosa: emnoncuxoninesicmuxa, coyioncuxonine8icmukad, KOMyHIKamueHull KOHGIiKm, emHoncu-
XONIHEBICMUYHI cIepeomuni, KOMYHIKAMUSHA KOMINEMeHYis, Cmpamezii, makmuxu il onepayii nepexiaoy.
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